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OUR FOCUS 
HOW ARE WE REACHING OUR TARGET AUDIENCE? 

IS OUR CONTENT ENGAGING AND/OR INTERACTIVE? 
HOW DO WE TRACK OUR OUTCOMES? 



Grassroots Marketing  

Why grassroots? 
What is it?

THE STRATEGY



When you are required to attend 
a meeting that has nothing to do  

with you.



OUR STRENGTHS 
Contextualised Curriculum  
Industry Focus and Support 

Great Facilities Based in Townsville 
Qualified Trainers 
Learning Support 

Innovative Programs



OUR CLIENTS HAVE CHOICES















Acquaintance (Friend or Family) 16% Increase 

Digital 7% Increase

TV, Radio, Newspaper 16% Decline

Career Expos 10% Decline

2013 EOI’s 2017 EOI’s
156 105

32% Decline



2013 EOI’s TV, RADIO, NEWSPAPER 2017 EOI’s TV, RADIO. NEWSPAPER
42 11

73% Decline in Numbers

2013 EOI’s Acquaintance 2017 EOI’s Aquaintance
62 67

7% Increase in Numbers

BY THE NUMBERS



FACEBOOK 
$10 TO BOOST 

TARGETED DEMOGRAPHIC 

WATCHED 762 TIMES 
386 POST CLICKS 

OVERALL REACH 3407 
37 LIKES, 15 COMMENTS, 4 SHARES 

-  -  - 

REGIONAL TELEVISION 
$585 TO RUN 5 DAYS 

TARGETED PROGRAMMING 

ROI UNKNOWN



REACHED LIKES COMMENTS SHARES

9564 
(Includes Boosted Post 

with 3405 Reach)
148 16 5

13955 478 62 5STORIES 
(20 POSTS)

PROMOS 
(21 POSTS)

NOVEMBER & DECEMBER 2017 - STORIES HAD 30% HIGHER REACH AND ENGAGEMENT























CONNER’S FACEBOOK PAGE CONNER’S MUM’S FACEBOOK PAGE



Virtual Tour 
Adobe Creative Suite 

Linked In

RESOURCES



Privacy 
Facebook Algorithms  

Staff Engagement  
Skill Development

THE CHALLENGES



FOCUS 
HOW ARE WE REACHING OUR TARGET AUDIENCE? 

IS OUR CONTENT ENGAGING AND/OR INTERACTIVE? 
HOW DO WE TRACK OUR OUTCOMES? 


